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This presentation may contain forward looking statements by Great Eastern Holdings Limited (“the Company”) relating to the
Company’s (including its group of companies) outlook, business and strategy which involve assumptions, risks and uncertainties.
Such forward looking statements are based on the Company’s current views about markets in which we operate and assumptions
including, but not limited to, prevailing economic and market conditions and currently available information. These statements
involve known and unknown risks as well as uncertainties that could cause actual results or performance to differ materially from
those in the forward looking statements. Such statements are not, and should not be construed as a representation of the
Company’s future performance or achievements. It should be noted that the Company’s actual performance or achievements may
vary significantly from such statements. The Company does not undertake to update these forward looking statements to reflect

circumstances which arise after publication.
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e Total weighted new sales A\ 1% YoY to $5176.8m in Q1-12

Long-term
Profitability e New business embedded value (NBEV) A 14% YoY to

of New Sales $$83.8m in Q1-12

* Net profit A\ 65% YoY to $$262.5m in Q1-12
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Q1-12 total weighted new sales of S$176.8m, with significant shift from
single to regular premium products

798.3
723.8 [ 360

Weighted new

business 289.9 i @
premiums ;

(S$ m)
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Q1-12 total weighted new sales of S$176.8m, with significant shift from
single to regular premium products

Total Weighted New Sales (SS m)

@ E ¢ Healthy sales of investment-linked
/ 176.8 ee—— products

174.6

{:: e Continued, strong demand for regular
- premium products from bancassurance
channel, in particular the premier
banking customer segment

Q1-11 Q1-12
B singapore

B Malaysia [ Emerging Markets
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Long-Term Profitability of New Sales

Q1-12 NBEV grew strongly by 14% to SS$83.8m, reflecting product mix improvement

New business 52.4%
embedded . 45.7% 47.4% ! . 44.3% . 47.4%
42-‘1_5:_______—0/‘ | 42.2% o 42.5%

value/Total
weighted new 364.8
sales

New business

embedded
value
(S$ m) e e e eaA e eeNEaeaEaenEaA e EaN e EanEaEnnnaanrannnranrnrnnnn
v v
73.6

39.5

Q1-12 Q1-11 Q2-11 Q3-11 Q4-11 Q1-12

2010 2011
™ Singapore [ Malaysia ™ Emerging Markets
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Q1-12 NBEV grew strongly by 14% to SS$83.8m, reflecting product mix improvement

NBEV (S$ m)

E e Sustained sales momentum of

investment-linked products

| e Higher sales of protection plans

Ql-11 Ql-12

B singapore B Malaysia [ Emerging Markets
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Q1-12 Net profit attributable to shareholders rose by 65% to $5262.5m
507.2

Q1-12 net profit supported by
growth in underwriting profit and
better investment performance

Net Profit
(S$ m)

e I
2010 2011 Ql-12 Ql-11 Q2-11 Q3-11 Q4-11 Q1-12
™ Profit from insurance operations B Profit from non-insurance operations
B Profit attributable to non-controlling interests ™ Income Tax
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SSm Q1-12 Q1-11 A
Net Profit 262.5 158.7 65% I

*For Great Eastern’s insurance subsidiaries in Singapore and Malaysia
n.m. —non meaningful
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