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mind

Apiece of advice

Newlywed buys 11 policies
as hedge against uncertainty

By JEREMY THESEIRA
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Ms Vanessa Lim
(left), 30, bought
her first life
insurance policy
eight years ago as
a working adult.

Ms Lim and her
husband (above)
plan to boost their
savings with three
endowment plans
to have a child and
retire at 55.
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“I’d rather
pay now

when I don’t
have any

pre-existing
medical

conditions.
Should I ever
have tomake
a claim, I’ll be
able to do so
without any
worries.

— Ms Vanessa Lim

New to financial planning? Great Eastern financial
representative Andy Seng (left) answers some burn-
ing questions to help you get a head start on the future.

Financial planning can be expensive,
especially for fresh graduates and young
working adults. When should one start?
There’s never a perfect time to start. As wealth grows,
so do expenses and responsibilities. We should start
immediatelywithin ourmeans to be prepared andpro-
tected for the future before it becomes urgent.

How should a person determine which plans
are more important to have?
Every individual is different and will have their own

V
anessa Lim is often accused of being
“kiasu” (Hokkien for fear of losing out),
when it comes to managing her money.
The general manager of her father’s

furniture business is covered by 11 insurance
policies and saves half of her four-figure salary
every month.
And she is only 30 years old.
Yet, she notes, amid frailties and uncertainties

from the Covid-19 crisis, being kiasu is becom-
ing more praiseworthy than derogatory. The
pandemic justifies her belief in being prepared
for sudden shocks.

What’s behind her cautious
approach?
About seven years ago, her close friend lost her
husband to cancer. He was in his late 30s.
If not for a life insurance payout that she re-

ceived upon her husband’s death, she would
have been weighed down by the financial bur-
den of his cancer treatment.
“That had a significant impact on me and I

realised that we should never take things for
granted,” says Ms Lim, who has had her share of
personal struggles too.

concerns. But the Covid-19 pandemic has shown that
unexpected illnesses, healthcare and the loss of in-
come are key concerns, and that’s where we can pro-
tect ourselves first before looking at investing and sav-
ing for the future.

Financial planning is a long-term
commitment. What qualities should one look
for when choosing a financial representative
to manage your portfolio?
Someone who is patient and willing to listen to your
needs, who is experienced and passionate about help-
ing you plan well for the future. Most importantly,
someone who treats you like family and puts you be-
fore themselves.

Gateway to aGreat Life

Her father suffered a stroke when shewas just
10 years old. Three years ago, her younger sister
suddenly lost consciousness — suffering a split
lip and broken front teeth. In both instances, her
familywas able to defray large hospital billswith
medical and personal accident insurance.

What’s her strategy?
Ms Lim has amassed an impressive portfolio of
insurance plans over the last eight years.
She has one policy each under five types of

health-related insurance: Hospitalisation, life,
critical illness, disability and personal accident.
Some cover the costs of medical treatments and
procedures, others provide a lump-sum payout.
Those are on top of MediShield Life and

CareShield Life.
“I’d rather pay now when I don’t have any

pre-existing medical conditions. Should I ever
have tomake a claim, I’ll be able to do sowithout
any worries.”
All Singaporeansare coveredbyMediShieldLife

(medishieldlife.sg), a compulsory basic health in-
surance plan that subsidises the cost of treatment
in public hospitals. CareShield Life (careshield-
life.gov.sg), launched on Oct 1, provides lifelong
monthly payouts in the event that the insured has
a severe disability and requires long-termcare.

What’s her long-term plan?
She andher husband, a research consultantwho
is also 30, are working towards two milestones:
Having a child and retiring by the age of 55.
They were married last year and live in a four-
roomHousing Board flat.
Theyhave three endowment policies andplan

to sign up for another to boost their savings.

How does she manage to pay for
so many plans?
Ms Lim sets aside about 25 per cent of her sala-
ry every month to pay for her insurance premi-
ums. She watches her spending and gets by on a
smaller budget than her friends.
“It’s worth the effort. I’ll see the benefits later

on when, for example, I can use the payouts to
fundmy child’s education.”
For now, the couple is also building their nest

eggwith other investment instruments and aims
to set aside half of their respective incomes every
month as savings for their retirement goals.
Says Ms Lim: “I would like to retire early and,

most importantly, retire without worry. This
means I have to startmyfinancial planning early
so I have a longer lead time to buildmy savings.”

jeremyt@sph.com.sg

Early financial
planning matters
to those near and
dear to you. Find
out how and why.

Andrea Felsted 

Think lockdowns are bad for lux-
ury? Think again.

Sales at  LVMH  Moet  Hennessy 
Louis Vuitton’s fashion and leather 
goods division rose 12 per cent, ex-
cluding currency movements, in its 
third quarter – not far off the levels 
it  was  achieving  before  the  pan-
demic struck. 

The Bloomberg consensus of ana-
lysts’  expectations for  the period 
was for a 0.9 per cent decline.

Instead, the bumper performance 
shows how demand for expensive 
handbags,  cars  and  watches  
bounced  back  once  affluent  con-
sumers  could  emerge  from  their  
homes  and  spend  some  of  the  
money they saved during lockdown. 

In China, whose consumers could 
account for 45 per cent of global lux-
ury sales this year, according to fi-
nancial services firm Jefferies, shop-
pers treated themselves as stores re-
opened. 

And  this  so-called  “revenge  
spending”  phenomenon  has  ex-
panded to the US, and even Europe, 
as  wealthy  individuals  divert  
money they would have splurged 
on overseas vacations and restau-
rant dining to high-end boutiques.

Until  recently,  stock  markets  
have  rebounded  strongly,  which  
typically encourages US consumers 
to spend. Women may spring for a 
Christian  Dior  Bobby  bag.  Men  
might shell out on a designer time-
piece.  Watches  of  Switzerland  
Group, the Britain-based watch and 
jewellery  retailer,  recently  re-
ported better-than-expected sales.

But these results are not just con-
fined to luxury items you can wear.

Last  Thursday,  Mercedes-Benz  
owner Daimler reported a stunning 
€5.1 billion (S$8.1 billion) of indus-
trial free cash flow for the July to Sep-
tember quarter. Its mainly white-col-
lar clientele appear to have been less 
affected by the pandemic than the 
hard-hit service sector. 

Cars  have  also  become  pretty  
handy if you are worried about us-
ing public transport or considering 
a move from the city to the country.

Mercedes-Benz’s big presence in 
China, where sales rose 23 per cent 
year on year during the third quar-
ter, has been a big advantage too.

Looking ahead, another benefi-
ciary of this bling boom may be Ap-
ple,  whose  top-of-the-range  
iPhone 12 Pro became available for 
pre-order last Friday. 

Having saved some money dur-
ing lockdown, consumers might be 
more willing to splurge on the more 
expensive new handsets.

But there are grounds for caution, 
as the luxury recovery may not be 
evenly spread across the industry.

If consumers are going to make a 
special purchase, it is likely to be 
from one of the best-known names.

LVMH  has  two:  Louis  Vuitton  
and Christian Dior. When it comes 
to watches, the hottest brands right 
now are Rolex (there are already 
waiting  lists  for  its  new  brightly  
coloured Oyster Perpetual models), 
Patek  Philippe  and  Audemars  
Piguet – all privately owned.

Watches, handbags and jewellery 
are also items that work in casual 
settings. Other high-fashion prod-
ucts,  such  as  formal  dresses  and  
stilettos, may be more affected by 
the lack of events to dress up for. 

An exception is Moncler’s puffer 
jackets, which could be in demand 
as winter approaches, particularly 
if socialising has to move outdoors.

Meanwhile, as concern over the 
pandemic’s economic toll mounts, 
the thrill of spending may wane.

Add in the damage from a second 
virus wave in Europe and uncer-
tainty around the US election, and 
even  wealthy  consumers  may  
choose to stash, rather than splash, 
their cash.

For now, however, bling is back. 
Luxury goods groups should make 
the  most  of  it  while  they  can.  
BLOOMBERG 
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Demand for luxury goods bounces back once 
consumers can shop again post-lockdown

Pandemic 
‘revenge 
spending’ 
sparks 
bling boom 
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Farnoosh Torabi

If this year has taught us anything, 
it is that life is uncertain. Through 
this lens, I have started to abandon 
some  conservative  personal  fi-
nance principles. This summer, I  
went against the adage of “staying 
the course”  with retirement and 
sold some stocks. I also bought a 
house in what can be considered a 
risky environment. To date, I have 
no regrets.

In  my  latest  move  away  from  
what  many  financial  experts  
preach, I have forgone the aspira-
tion of leaving a financial legacy. 

The concept of bequeathing an 
inheritance just seems to make less 
sense today.

Instead, I want to experience my 
legacy by spending most, if not all, 
of my money on meaningful experi-
ences and investing in the people 
and causes I believe in – all before I 
leave earth. This financial philoso-
phy has grown increasingly popu-
lar with the ultra-wealthy.

Mrs Laurene Powell Jobs, who in-
herited more than US$20 billion 
(S$27.15 billion) from her late hus-
band, Apple co-founder Steve Jobs, 
vows to give away all her assets dur-
ing her living years, contributing to 
social  and  economic  causes  that  
need financial support.

Before that, musician Sting, Mi-
crosoft  founder  Bill  Gates  and  
prominent  investor  Warren Buf-
fett all pledged to not leave their 
children much, if any, inheritance.

But the idea should become main-
stream. After speaking with entre-
preneur Bill Perkins about his new 
book, Die With Zero: All You Can 
From Your Money And Your Life, I 
was shocked to find myself con-
vinced that spending more money 
while you are alive is more fulfilling 
than leaving behind a nest egg.

“With each year that passes, our 
ability to convert dollars into posi-
tive life experiences declines over 
time,” Mr Perkins tells me. 

The “optimal utility of money”, 
as  he  calls  it,  is  using  money to 
have the maximum greatest experi-
ences you can in your living years.

It is important because experi-
ences are what actually drive fulfil-
ment  and  happiness.  “I’m  more  
about saving your life than saving 
your money,” Mr Perkins says.

Of  course,  the  challenge  with  
this approach is to not die with less 
than zero, leaving debt behind for 
someone  else.  The  philosophy  
does not give my husband and me 
permission to overspend. 

Instead, it forces us to practise re-
straint  and  deliberation  as  we  
choose how to allocate our money 
while we are alive.

Yes, we still need to save for re-
tirement,  but  primarily  with our  
personal needs (and the needs of 
any remaining  dependants) only  
in mind. We have determined to 
have a specific monetary goal.

In his book, Mr Perkins calls this 
your personal “survival number”.  
It is the amount you need to sup-
port yourself with regard to health, 
shelter  and  food  when  you  no  
longer have much income.

Your  survival  number  is  more  
bare-bones than the standard re-
tirement savings recommendation 
of needing between eight and 10 
times your salary or living off 80 
per cent of your pre-retirement in-
come.  Maybe that  figure  can be 
closer  to  40  per  cent  or  50  per  
cent,  especially  if  you  downsize  
earlier or live in a more affordable 
place.

For example, we just bought our 
home in New Jersey and plan to 
live here for the next 15 years or so 
until the children are finished with 
high school.  After  that,  it  would  
not really make financial sense to 
keep our residence.

OPTIMISE SPENDING

For us, that is putting money to-
wards  supporting  our  children’s  
education and well-being, travel-
ling and giving back. Before aim-
ing to die with zero, I wanted my 
family to be able to spend an en-
tire month each summer living in 
a foreign country.

Now,  this  dream  looks  all  the  
more worthwhile as the type of en-
riching experience I  value.  And,  
depending on what happens with 
travel  post-Covid-19,  it  can  be  
more achievable, since I will not 
be putting it off just to have a bit 
more saved for retirement.

The idea of leaving non-profit or-

ganisations money in our will also 
feels  a  bit  detrimental  to  the  
causes we want to support. Why 
not give sooner if we can? 

To that end, I  have automated 
some of my giving plans similar to 

how we contribute for retirement.

RETHINK RETIREMENT

This is an important consideration 
for those (outside the super-rich) 
who want to die without any debt 

and spend their later years
“just enough”. I am already
about getting my real estat
in my 50s to generate som
tional income and supplem
needs in retirement.

Spending more money while I am alive is more fulfilling than leaving behind a nest egg

Why I plan to die 
with no money left 
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